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ABSTRACT

Although there is a robust body of literature omdgr roles and gender identity exists, no resehashbeen
undertaken to ascertain gender and consumer perclession on durable household goods in Kano melisof Kano
state. The individual in selecting goods and sewiis influenced by socio-economic conditions aneinegender. This
study therefore sought to examine gender and coeisipurchase decision on durable household goodKaimo
Metropolis. The survey method of data method ofadgathering was adopted. Questionnaire were disérib and
administered to 500 respondents. The data wergzethusing SPSS version 16. The study findingsaledethat gender
has no effects on consumer product attribute pérepf durable household goods, and neither dbé@¥luence their
choice of durable household goods. Also, no sigaift difference was found to exist between malefandle consumers’
shopping trip frequency. No significant differensas found to exist between male and female conspmegluct quality
perception. It was also discovered that a highiyificant relationship exists between the gendest obnsumer and their
satisfaction with the outcome of purchase decisgince it has been established that gender hasloernice on consumers
purchase decisions, the researcher recommendsgribddcers of durable household goods should stdveut in place
superior marketing strategies in order to stay eoted with happenings in the market. In an increggicompetitive and
growing market, many observers agree with the \tieat manufacturing company that wins and contirtodse relevant

into the future; will be the one that delivers supegoods and services.
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